
16 Month Program — Day and Evening Classes

YEAR ONE
Fall Term (15 required credits) Spring Term (15 required credits) Summer Term (0 required credits)

YEAR TWO
Fall Term (10 required credits)

One Year Accelerated Program — Day and Evening Classes

Fall Term (15 required credits) Spring Term (18 required credits) Summer Term (7 required credits)

Flexible Scheduling Options

S I M M O N S
SCHOOL OF MANAGEMENT

Foundations of Business
Economics (2 cr.)
Leading Individuals & Groups (3 cr.)
Financial Reporting & Analysis (3 cr.)
Marketing Management (3 cr.)
Communication Strategies (1 cr.)
Quantitative Analysis (3 cr.)
Electives 

Managerial Accounting (3 cr.)
Finance (3 cr.)
Career Strategies (1 cr.)
Leading Organizational Change (2 cr.)
Technology & Operations Mgmt. (3 cr.)
Business, Government & the Global
Economy (3 cr.)
Electives 

Electives, (including Internship and Study
Abroad options)

Negotiations (2 cr.)
Leadership, Governance & 
Accountability (2 cr.)
Information Technology (2 cr.)
Strategy & Leadership (3 cr.)
Strategic Decision Making (1 cr.) 
Electives

Foundations of Business
Economics (2 cr.)
Leading Individuals & Groups (3 cr.)
Financial Reporting & Analysis (3 cr.)
Marketing Management (3 cr.)
Communication Strategies (1 cr.)
Quantitative Analysis (3 cr.)
Electives 

Managerial Accounting (3 cr.)
Finance (3 cr.)
Career Strategies (1 cr.)
Leading Organizational Change (2 cr.)
Technology & Operations Mgmt. (3 cr.)
Business, Government & the Global
Economy (3 cr.)
Negotiations (2 cr.)
Strategic Decision Making (1 cr.)
Electives 

Full-time Program Options

Leadership, Governance & 
Accountability (2 cr.)
Information Technology (2 cr.)
Strategy & Leadership (3 cr.)
Electives

The Simmons MBA is designed to fit the busy and diverse lives of women. We offer a variety of full-
time and part-time scheduling options. No matter which option you choose, you'll benefit from the
same exceptional faculty and the same cutting-edge curriculum.  

For those who would like to jump-start their MBA program, we offer an early start each January with
the option to pursue full- or part-time studies in the fall.

mba.simmons.edu



Two Year Program — Evening Classes and Occasional Weekends

YEAR ONE
Fall Term (6 required credits) Spring Term (6 required credits) Summer Term (7 required credits)

YEAR TWO
Fall Term (8 required credits) Spring Term (6 required credits) Summer Term (7 required credits)

Three Year Program — Evening Classes and Occasional Weekends

YEAR ONE
Fall Term (6 required credits) Spring Term (3 required credits) Summer Term (6 required credits)

YEAR TWO
Fall Term (6 required credits) Spring Term (6 required credits) Summer Term (3 credits)

YEAR THREE
Fall Term (2 required credits) Spring Term (3 required credits) Summer Term (5 required credits)

* All students must take 40 credit hours of required courses and 8 credit hours of electives. With the exception of entrepreneurship and healthcare 
electives (3 credits), all electives are 2 credits each, and may be taken in any semester subject to the completion of prerequisites.

** Curriculum is subject to change.

Part-time Program Options

Foundations of Business
Leading Individuals & Groups (3 cr.)
Financial Reporting & Analysis (3 cr.)
Electives 

Communication Strategies (1 cr.)
Economics (2 cr.)
Marketing Management (3 cr.)
Electives 

Business, Government & the Global
Economy (3 cr.)
Quantitative Analysis (3 cr.)
Career Strategies (1 cr.)
Electives 

Finance (3 cr.)
Leading Organizational Change (2 cr.)
Technology & Operations Mgmt. (3 cr.)
Electives 

Managerial Accounting (3 cr.)
Negotiations (2 cr.)
Strategic Decision Making (1 cr.)
Electives 

Strategy & Leadership (3 cr.)
Leadership, Governance & 
Accountability (2 cr.)
Information Technology (2 cr.)
Electives

Foundations of Business
Leading Individuals & Groups (3 cr.)
Financial Reporting & Analysis (3 cr.)
Electives 

Communication Strategies (1 cr.)
Economics (2 cr.)
Electives 

Business, Government & the Global
Economy (3 cr.)
Quantitative Analysis (3 cr.)
Electives 

Technology & Operations Mgmt. (3 cr.)
Finance (3 cr.)
Electives 

Marketing Management (3 cr.)
Managerial Accounting (3 cr.)
Electives 

Information Technology (2 cr.)
Career Strategies (1 cr.)
Electives

Leading Organizational Change (2 cr.)
Electives 

Negotiations (2 cr.)
Strategic Decision Making (1 cr.)
Electives 

Strategy & Leadership (3 cr.)
Leadership, Governance & 
Accountability (2 cr.)
Electives

SCHOOL OF MANAGEMENT 
Educating women for power and leadership

mba.simmons.edu


